
 

 

 
POSITION SUMMARY: 
  
United Way is the largest nongovernmental funder in the Quad Cities, responsible for private investments into 
programs that advance equity and improve education, income and health outcomes. 
 
The Marketing Manager supports and advances the United Way Quad Cities (UWQC) mission of mobilizing people 
and resources to improve lives by serving as our chief storyteller by creating innovative campaigns, crafting 
powerful stories, and delivering world-class experiences to help our region - along with our community of 
supporters, become more aware of the education, financial security and health challenges right here at home and 
inspire them to join us in our mission to solve them. 
 
The successful Marketing Manager will love to write authentic, persuasive and inspiring content that brings 
UWQC’s impact to life through their words. They will also have a deep understanding of social media and digital 
marketing trends and will be eager to take creative risks to help us grow. 
 
The Marketing Manager is accountable for the following functions: 
 

• Developing and executing creative Marketing Strategies, that connect with our various audiences, and 
develop new ways to engage donors and prospects. 

• Leading Content Development and Storytelling efforts through user-generated content, testimonials, 
following story leads, and conducting interviews with a diverse pool of stakeholders, partners and 
service recipients. 

• Owning the Social Media roadmap, strategy and execution, while maintaining a weekly calendar, 
engaging followers and cultivating audiences. 

• Driving digital strategies, setting KPIs and provide ongoing analysis and reporting to cross-functional 
teams.  

• Partnering with resource development and impact teams to brainstorm and generate ideas that 
advance Brand Awareness.  

 
ESSENTIAL JOB FUNCTIONS: 
 
Marketing Strategy: 
 
• Developing and executing organizational marketing strategy.   
• Increasing traffic to drive monthly and one-time donations. 
• Identifying prospective investor audiences and/or communities to drive awareness and participation in our 

mission. 
• Working cross-functionally to understand donor journeys and optimize the experience for audience retention 

and acquisition. 
• Interpreting data and trends to inform a successful donor acquisition strategy and execution. 
• Effectively communicating insights to identify lead generation and upsell opportunities to build and retain our 

donor base. 
• Guide and execute new micro-communication campaigns and overall digital implementation efforts.  
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TITLE:   Marketing Manager 
 

STATUS: Full-Time 

REPORTS TO: Vice President, Communications FLSA CLASSIFICATION: Exempt - Administrative 

SUPERVISES: N/A 



 

 

Storytelling and Message Development: 
 
• Responsible for finding and creating compelling, persuasive stories of lives improved because of UWQC work 
• Collaborate with Impact and Resource Development teams to share our story on a larger scale with excellent 

consistency.  
• Articulate UWQC’s impact using relevant data and trends in compelling ways that inspire action and 

investment. 
• Work closely with internal teams to produce authentic, relevant and excellent brand assets.    

 
Communications and Development: 
 
• Develop and implement lifecycle [donor journey] marketing strategy that optimizes the experience for audience 

development, acquisition and retention. 
• Creating, scheduling and managing social media across all platforms and facilitating internal planning. 
• Cultivating photography and videography library for usage in digital platforms and print collateral. 
• Schedule marketing project timelines, meetings, interviews, photo and video shoots, and more. 
• Monitors and updates communications project plans, action sheets, social media calendars. 
• Source, develop and pitch stories, media releases, media alerts to news outlets and publications. 
• Assist staff with preparation for media interviews. 
 
Competencies for Marketing Manager: 
• Strategic thinker with the ability to execute on deadline 
• Great communicator 
• Organized and detail oriented 
• Creative and knowledgeable on digital communication & analysis 
• Adaptable and flexible  

 
Education/Training: At least 3-5 years of experience in content development, strategy or digital marketing role with 
a proven track record in driving user engagement, acquisition and revenue growth. 
 
Experience/Other Requirements: 
• Experience in digital marketing role, content development, social media management, web CMS are pluses 
• A grasp and ability to utilize analytics to drive successful program development 
• Demonstrated ability to apply logical thought processing to problem solve and recommend solutions 
• Project management skills and ability to balance competing priorities 
• Ability to build and manage budgets and negotiate with vendors 
• Strong proficiency with Microsoft Office Suite 
• Valid Driver’s License, automobile insurance, and reliable transportation required 

 
------------------------------------------------------------------------------------------------------------------------------- 

The above statements are intended to describe the general nature and level of work being performed by individuals 
assigned to this position. They are not intended to be construed as an exhaustive list of all responsibilities, duties, 
and skills required of personnel so classified. I have read this job description and understand it and have received a 
copy. 
 
              
Employee’s Signature      Supervisor’s Signature 
 
              
Date        Date 
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Competencies for all staff: 
• Mission-focused 
• Relationship oriented  
• Collaborator 
• Results-driven 
• Brand-steward 
 

At United Way Quad Cities, we value every background, identity, and experience. We believe that a diverse team, informed by different cultures 
and perspectives, makes us stronger. We are committed to doing the work and challenging each other to be an organization in which everyone is 
respected and heard. We commit to providing genuine opportunities for all people to thrive. And we will continue to embed diversity, inclusion, 
belonging, and equality in everything we do. 
 


